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The Agtech Canadian Technology Accelerator (CTA) connects Canada’s most 
promising agtech start-ups with potential investors, customers and strategic 
partners in the US market. Led by the Canadian Consulates General in San 
Francisco, Los Angeles and Minneapolis, the program is delivered with industry-
leading partners from across the agtech ecosystem, including the Western 
Growers Association, Opengate Partners, the Larta Institute and Agstart in 
California, and Techstars Farm-to-Fork, Grow North, and Emerging Prairie in the 
US-Upper Midwest.

The Agtech CTA program is designed to spur connections for Canadian agtech 
companies in the US market and support their long term growth. This year the 
program will be delivered virtually over 12 weeks, from September to November 
2021. Weekly sessions will provide multiple opportunities for the cohort to connect 
with potential US partners while building skills in pitching, fundraising, sales, 
marketing, tax and legal considerations, customer acquisition, and more.

This Dealbook provides a snapshot of the 2021 Agtech CTA cohort and showcases 
the strength of Canada’s agricultural innovation ecosystem. We’re proud to 
introduce these companies to you, and welcome the opportunity to speak further 
about how we can help you find Canadian innovation that fits your investment 
thesis and strategic needs.

Thanks!

Emily Raab
Christina Connelly
Jenny Karnjanavijaya

Your CTA Team

Meet the CTA AgTech 
Class of 2021

I N T R O D U C T I O N
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Climate change is driving farmers to consider how they impact the soils. Buy utilizing 
our Bushel Plus system, farmers can reduce the volunteer weeds going out the back 
of harvester machines, significantly impacting their weed management efforts, 
which will positively benefit the soils. Further as climate change forces us to be more 
aware of our food supply chain, we need to ensure farmers are capturing as-much-as 
possible in their hoppers and bins. Our Bushel Plus system enables farmers to ensure 
more product is available in the food supply chain for consumers. 

Lastly with a better calibrated combine, farmers will spend less time in the field, 
positively impacting compaction and soil conditions. As well as their overall eco 
footprint. Our Bushel Plus system equips farmers with the power to ensure combines 
are effectively calibrated for maximum effectiveness. 

Bushel Plus is an innovative, easy to use drop pan solution that effectively calibrates 
combine harvesters. This helps farmers be more profitable while positively impacting 
the soils and food supply chain. 

• Increased in sales by 200% from 2020 to 2021

• Met YoY revenue targets in 2019, 2020, 2021

• Boosted overall harvest safety by 90%

• Currently has 20% of equipment dealer network in 
the US including two non-exclusive distributors

Bushel Plus is seeking both investors and business partnerships to expand its 
corporate objectives and future state strategic goals. Through partnerships and 
investors Bushel Plus intends to enhance its R&D and expand its global market 
space, product line offerings and marketing efforts. Bushel Plus is seeking to 
raise at least $5M USD.

Bushel Plus’ goal is to have its Drop Pan technology on every harvesting system 
globally, enabling every farmer put more grain in their bin. Our product is available 
through our new distribution partnership with Taurus Ag in Canada and Agritech 
America, as well as SI Distributing in the US. Our go to market strategy is distribution 
to dealer and the farmer drag strategy. 

Brandon, MB

FOUNDER & CEO VP BUSINESS INTEGRATION & 
DEALER MANAGER

Marcel Kringe Neil Smith

Bushel Plus has a highly respected innovation and engineering team. The team 
is lead by the corporate founder and CEO, who is constantly striving to produce 
unique and more efficient technology through research and development for the 
industry. As a result, Bushel Plus has a strong intellectual property portfolio. 

The strong backbone of innovation and engineering as well as IP has allowed 
Bushel Plus to secure and grow a particularly strong dealer distribution network 
globally. Thus, driving Bushel Plus’ audacious goal of every harvester must have 
the Bushel Plus Drop Pan technology. Ultimately, making farmers safer and 
more profitable - everyday!
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marcel@bushelplus.ca
dm@bushelplus.ca

Seeking

Target Market

Innovation Overview

Key Company Milestones

Top Takeaways

Representatives

Precision AgricultureTRL 9

TECHNOLOGY READINESS LEVEL SECTORbushelplus.com

Bushel Plus
The Leaders in Harvest Precision

linkedin.com/in/marcel-
kringe-34b208167 linkedin.com/in/

agricultureadvisorygroup

(306) 371-6099
(204) 402-0666

mailto:marcel%40bushelplus.ca?subject=
mailto:dm%40bushelplus.ca?subject=
http://bushelplus.com
http://linkedin.com/in/marcel-kringe-34b208167 
http://linkedin.com/in/marcel-kringe-34b208167 
http://linkedin.com/in/agricultureadvisorygroup
http://linkedin.com/in/agricultureadvisorygroup
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An average farm of 100 cows permanently loses between $30,000 and $45,000 of 
milk annually due to the late diagnosis and treatment of sick cows. In the USA and 
Canada this represents a $2B loss of revenue annually that can be prevented by using 
Cattle Scan.

Using sensor technology, deep learning algorithms, and cloud computing, Cattle Scan 
helps farmers detect sickness before it results in the loss of production.

The solution is to place a non-invasive smart sensor pill inside a cow that remains 
there transmitting data throughout the cow’s life. This pill delivers real-time data to a 
SaaS interface that provides farmers with actionable recommendations and real time 
interactive reports.

• Deployed to over 500 dairy cows in Ontario, Canada

• Running an ongoing feed efficiency trial with the University of Guelph

• Participating in a field validation project with the Ontario Ministry of Agriculture

• Collaborating with a number of leading veterinarians and nutrition consultants 
in Ontario

We are looking for a strategic partnership to expand in to the US market. In the dairy 
industry, in particular, introductions are the best lead generation method.

It is way easier to “open doors” and grow the business when associated with a well-
established partner.

We are raising $1.5M USD for market expansion. Our ideal investor provides 
networking and advisory opportunities for business development in the US. We plan 
to allocate 45% of the funds in marketing and sale, 35% in engineering and R&D and 
20% in operations.

Focusing on dairy producers Cattle Scan leverages partnerships with veterinarians, 
nutrition consultants, feed producers, dealerships and associations.

Cattle Scan is a self-contained solution and DIY kits are available for farmers. Cattle 
scan intends to launch an internet sales channel to reach a global customer base 
without the overhead of local “installers.”

Toronto, ON

CEO & CO-FOUNDER
Denis Tokarev

Cattle Scan combines advanced AI algorithms with sensor data from inside and 
outside of the cow to monitor and learn the behavior and health of dairy and 
beef cattle.

Cattle Scan assists farmers with better animal health insights, improving 
consistency of labor and decision making through its advanced learning and 
sensing capabilities.

Cattle Scan allows a 100-cow dairy producer to save $32.3K worth of milk per 
year by early detection of illness to alert the farmer long before symptoms are 
obvious.
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denis@cattlescan.ca

Seeking

Target Market

Innovation Overview

Key Company Milestones

Top Takeaways

Representative

AgTech, Diagnostics, Asset 
Management, AI, IoTTRL 8 or 9

TECHNOLOGY READINESS LEVEL SECTORcattlescan.ca

Cattle Scan
Cattle Monitoring Solution that Boosts Farm’s Productivity 

linkedin.com/in/denis-tokarev-8106bb13
(416) 606-2484

mailto:denis%40cattlescan.ca?subject=
http://cattlescan.ca
http://linkedin.com/in/denis-tokarev-8106bb13/
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Traditional rodent exclusion has effectiveness issues, is labor intensive and doesn’t 
consistently keep rodents out. About one billion rodents live on farms in the US, 
costing US farmers about $24B annually. The numbers are significantly larger 
globally. In recent years, new laws and policies restricting the use of chemicals have 
been instated in both Canada and the US that challenges traditional methods.

EcoBloc has introduced an environmentally friendly, cruelty free solution. EcoBloc’s 
solution is placed 10-20 feet above the ground and uses directed ultrasound emitted 
according to our algorithm to create an invisible fence that protects buildings, 
regardless of the specific entry point, with 99.99% efficacy.

• Customers since 2020 in the US and Canada, with sales now in four countries 

• Our early investor is the former Managing Director of International Development for 
the largest pest control company in the world

• Clients include a Canadian big box retailer client who sells animal food and the 
largest organic dairy farm in Oregon

We are seeking to partner with a globally-recognized agricultural customer that has 
an innovation mindset and recognizes the cost rodents have on lost inventory, lost 
yield, equipment damage and operational downtime. 

We are also identifying an agricultural cooperative channel partner that is interested 
in product diversification and collaborating to determine optimal sales strategies.

Lastly, we are seeking an investor to lead our $1.75M USD round that is willing to 
make introductions to potential clients and partners. Funds will primarily be used for 
business development activities including hiring sales and marketing staff, attending 
trade shows, and attending in-market meetings.

Our target market is global food supply chain companies, with our initial focus on 
USA and Canadian farmers and retailers. Our channels are pest control companies 
and specialized wholesalers/retailers selling to retail chains and farmers such as 
co-operatives.

Our strategy focuses on growing in geographic regions with concentrated 
agriculture, conducting limited direct sales to ‘seed’ the market. Focusing on 
national/global companies, we solve the problem in a small area, and then expand 
throughout an organization.

Portugal Cove-St. Philip’s, NL

CO-FOUNDER & CEO CO-FOUNDER & CTO
Jason Trask Neil Nordeje

Our management team has decades of experience with startups and IoT. One 
founder has had two exits (one non-tech). Our globally-connected investor 
and advisors have about 150 years of experience and are recently retired pest 
control industry executives.

With one patent pending, we have an IP strategy that includes filing multiple 
patents over the next three years, and continued development of trade secrets. 
We have a global branding strategy based on trademarks which will lead to 
OEM and licensing deals to accelerate growth.

Our solution is about prevention, avoiding the problem altogether, not treating 
the problem after the fact. EcoBloc has 99.99% efficacy. 
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jason@bloc.eco neil@bloc.eco

Seeking

Target Market

Innovation Overview

Key Company Milestones

Top Takeaways

Representatives

Pest ControlTRL 9

TECHNOLOGY READINESS LEVEL SECTORbloc.eco

EcoBloc
Protecting Food Supply Chain Assets from Rodent Destruction

linkedin.com/in/jasonwtrask
linkedin.com/in/neilnordeje(709) 746-2739

mailto:jason%40bloc.eco?subject=
mailto:neil%40bloc.eco?subject=
http://bloc.eco
http://linkedin.com/in/jasonwtrask/
http://linkedin.com/in/neilnordeje/
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Livestock and poultry diseases are a growing challenge for producers and the 
negative economic effects are staggering. Farm Health Guardian is an animal health 
and biosecurity software system that helps producers lower their cost of production 
through improved animal health and reduced disease outbreak risks. Since its launch 
in fall 2020, Farm Health Guardian was recognized in Maple Leaf Foods’ 2020 
Sustainability Report as the company’s digital farm traceability and biosecurity 
technology partner.

• Launched October 2020

• Seed round investment from Ag Capital Canada in December 2020

• Actively being used on over 280 farms in Manitoba

• Expanded to four languages July 2021

• Qualified sales pipeline >$1M

• Farm Health Monitor feature launch planned fall 2021

• Series A Investment round planned January to March 2022

We are keen to gain a deeper knowledge of the U.S. marketplace and build a 
network of potential investors, customers and partners. Customer acquisition in 
the U.S. swine and poultry sectors is currently our top priority. 

To that end, we are seeking Series A investment of $2M USD in early 2022 to 
support our technology pipeline, growth in global markets and expansion into 
other livestock sectors.

We are also seeking partnerships that could include distributors and resellers who 
can expand our user base and animal health companies who have a shared goal of 
protecting health.

Our target market is swine and poultry integrators and multi-site production systems 
located in the US, Canada, European Union and United Kingdom. We currently sell 
the system directly, with the goal of establishing a high quality proof-of-concept 
in each geographic market. We will then accelerate adoption in these markets by 
working through resellers or integration with other software systems. 

Guelph, ON 

DIRECTOR OF BUSINESS 
DEVELOPMENT 

PRESIDENT AND CEO
Rob Hannam Tim Nelson

Solid team. Tim Nelson has been developing biosecurity software since 2013 
and partnered with Rob Hannam to launch Farm Health Guardian. Rob has 
worked in agriculture for over 30 years and has proven experience in building 
and marketing innovative businesses.

Ready to grow. The platform has been working reliably for a major North 
American swine producer for the last year. The system has been translated 
into four languages and additional features are being added to improve 
functionality.

Urgent and increasing need. Disease in swine, poultry and other species 
continues to challenge and cost producers. Foreign animal disease risks are 
increasing and disease containment is critical to protect the sectors.
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rhannam@
farmhealthguardian.com

tnelson@
farmhealthguardian.com

Seeking

Target Market

Innovation Overview

Key Company Milestones

Top Takeaways

Representatives

Agriculture SoftwareTRL 9

TECHNOLOGY READINESS LEVEL SECTORfarmhealthguardian.com

Farm Health Guardian 
Improving Animal Health and Welfare Through Technology

linkedin.com/in/robhannam
linkedin.com/in/timnelson50

mailto:rhannam%40farmhealthguardian.com?subject=
mailto:rhannam%40farmhealthguardian.com?subject=
mailto:tnelson%40farmhealthguardian.com?subject=
mailto:tnelson%40farmhealthguardian.com?subject=
http://farmhealthguardian.com
http://linkedin.com/in/robhannam
http://linkedin.com/in/timnelson50
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Agricultural insurances differ in how losses are assessed and how payouts are 
triggered. Goodeye uses plant-level computer vision and big data analytics to provide 
real-time insights into the health of plants, risk of crop failure and preventative 
measures to mitigate loss. Growers and insurers can use this information to 
streamline manual workflows, increase yields, and proactively assess losses with 
respect to how crop insurance payouts are triggered. Our innovative platform will 
enable usage-based crop insurance, which delivers greater choice for farmers and 
precise risk management insights for crop insurers.

• Raised over $100,000 in angel and public R&D funding, plus over $1.2M in-kind 
through strategic partnerships with agriculture producers in Canada

• Piloting beta in production and analyzed over 10 million plant images to train  
ML models

• Alpha version of our platform will be ready to launch by end of Q1 2022

• Future development plans are to enable autonomous growing in Martian climate 
by 2026

We are seeking investors, customers, and strategic partners in the United States.

• From investors we are seeking $500,000 in seed investment to complete 
development of our computer vision-based smart contract platform for crop 
insurance and launch our product in the US market.

• For customers will will provide exclusive beta access to our digital ecosystem, 
which includes a digital ecosystem for real-time agronomic insights, real-time risk 
monitoring and enables new usage-based crop insurance policies.

• From strategic partners we are looking to explore opportunities to complement 
each others product offering and delivery model through dairy cooperatives and 
processors, agricultural supply and equipment companies.

The global crop insurance market size is projected to reach $53.02B by 2027 (Allied 
Market Research). Goodeye provides a self-learning digital ecosystem of risk 
management and yield optimization tools for agriculturists and insurance companies, 
including controlled and open environment producers. Our solutions are delivered 
direct to insurance companies and indirect to growers in North America through 
channel partnerships and dealer network. 

Winnipeg, MB & Lewes, DE

CO-FOUNDER & PRESIDENT HEAD OF ENGINEERING
Brett Carter Tianyi (Robin) Xie

Proven track record in commercializing innovative technology and have raised 
over $1.3M in support for early R&D and market development.

Strong market pull with high demand for systems across multiple facilities 
through strategic partnership with a controlled environment structure producer 
that has built over 12,000 facilities in over 100 countries worldwide. 

Experienced and dedicated team with backgrounds in computer vision, machine 
learning, insurance, data science, finance, agriculture and blockchain. 

Our technology successfully detects crop health issues and failure risk without 
touching the plant or soil, completing comprehensive data analyses in seconds.
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bcarter@goodeye.tech txie@goodeye.tech

Seeking

Target Market

Innovation Overview

Key Company Milestones

Top Takeaways

Representatives

Food Security /  
Crop InsuranceTRL 7

TECHNOLOGY READINESS LEVEL SECTORgoodeye.tech

Goodeye Technologies
The Eye in Agriculture: Better Insights. Better Decisions. Better Crops.

linkedin.com/in/brettcarterwpg
linkedin.com/in/tianyi-xie-robin(204) 333-7720

mailto:bcarter%40goodeye.tech?subject=
mailto:txie%40goodeye.tech?subject=
http://goodeye.tech
http://linkedin.com/in/brettcarterwpg
http://linkedin.com/in/tianyi-xie-robin
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Micronutrients fertilizers are growing in their adoption as more farmers and 
agronomists identify limiting factors in crop production and human nutrition. Lucent 
Biosciences has developed a low-cost method of binding micronutrients to cellulose, 
which imparts a novel mode of action resulting in increased nutrient uptake, and 
improved yields. In 2021 Lucent is working with 40 farms covering about 1,000 acres 
with Soileos products. We are on track to cover 40,000 acres with existing customers, 
and new distribution partners for the 2022 growing season. 

• In 2019, we were only able to produce 1 kg/day of our novel fertilizer. Now, 
we have a capacity of 2 tonnes/day

• Completed designs for 100 tonnes/day production facility

• Manufacturing improvements have decreased our CapEx by ~40% and 
our OpEx ~20%

Lucent Biosciences will be raising a Series A round of 10 million USD to meet 
market demand and expand manufacturing capacity. We plan to build a 15-20 
tonnes/day facility, likely in Western Canada, or potentially the US starting in H2-
2022. Lucent is seeking a limited number of new growers and ag-retail partners 
for the 2022 growing season. We are also interested in connecting with any food 
processor that is looking for added-value processes to upcycle low-value cellulose 
co-products from their facilities. 

Lucent Biosciences is looking to develop business with multiple stakeholders in the 
fertilizer supply chain including farmers, ag-retailers, co-operatives, agronomists, as 
well as other fertilizer manufacturers. Micronutrients are required for all crops, as a 
focus, Lucent Biosciences sought areas with documented micronutrient deficiencies, 
large acreage, compatible equipment, and growing systems. Our primary market 
adoption is with growers of grain, cereals and oilseeds in Western Canada and the 
Midwest US. However, we are seeing exciting results in the specialty crops (berries, 
lettuce, cabbage, tomatoes) and continue to explore opportunities for growth with 
key partners in this sector.  

Vancouver, BC

CEO
Michael Riedijk

Lucent has developed a low-cost synthesis process that binds micronutrients to 
cellulose substrates. The company has filed for patent protection of this process 
in 20 key jurisdictions. 

Lucent is developing a robust dataset for commercial case studies in a 
partnership with 40 farms and leading ag-inputs testing company, In10t.ag, 
with trials covering 1,000 acres. 

The Soileos mode of action for micronutrient release and delivery represents a 
novel discovery in the area of soil fertility. In a study with Agriculture Canada, 
we observed that Soileos increases soil carbon and microbial activity, improves 
nutrient uptake, and yield compared to conventional sources of micronutrients. 
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michael@lucentbiosciences.com

Seeking

Target Market

Innovation Overview

Key Company Milestones

Top Takeaways

Representatives

Agriculture - Crop Inputs / 
Biofertilizer / Crop NutritionTRL 9

TECHNOLOGY READINESS LEVEL SECTORlucentbiosciences.com

Lucent Biosciences
Healthier Food Starts with Healthier Soil

linkedin.com/in/michielriedijk
(778) 996-6063

(778) 676-4155

BUSINESS DEVELOPMENT - 
LEAD

Bryan Wattie

Bryan@lucentbiosciences.com

linkedin.com/in/bryanwattie

mailto:michael%40lucentbiosciences.com?subject=
http://lucentbiosciences.com
http://linkedin.com/in/michielriedijk
mailto:Bryan%40lucentbiosciences.com?subject=
http://linkedin.com/in/bryanwattie/
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A third of the crops that we grow depend on honey bee pollination, yet beekeepers 
suffer from 45% annual colony losses, endangering our food supply chain. Nectar has 
developed a precision beekeeping platform, Beetrack, enabling beekeepers to reduce 
their mortality rates by providing them, in an affordable and scalable way, individual 
hive tracking and actionable insights on the effect of management practices and 
visited locations. With over 100,000 colonies on its platform and partnerships 
with key industry stakeholders, Nectar is quickly gaining ground within the North-
American commercial beekeeping community.

• 100,000+ honey bees colonies on our BeeTrack precision beekeeping platform

• Strategic academic partnership signed with Washington State University, more 
on the way

• 30,000 acres of almonds visited by BeeTrack-connected beehives, along with 
20,000 acres of wild blueberries and 10,000 acres of hybrid seed canola

We are seeking introductions to like-minded investors, who believe in improving the 
sustainability and the biodiversity of our food systems, in order to prepare for our 
Series A. 

We are also looking to leverage the data collected through our products, like 
effect of specific almond producers and suppliers on pollinators’ health, to put 
positive pressure on farming to adopt pollinator-friendly practices such as through 
certification. 

Nectar’s customers are North American commercial beekeepers and migratory 
pollinators. They typically operate between 1,000 and 40,000 honey bee colonies, 
following a migratory path that takes them across the continent to pollinate crops 
such as nuts, berries, and seeds. Each colony will visit over 6 locations and will get 
mixed into large groups, making it impossible for the beekeeper to compare practices 
to the resulting mortality rates.

A second customer segment is our customers’ clients, crop growers, a segment for 
which we are developing a precision pollination offering.

Montreal, QC

CO-FOUNDER & CEO
Marc-André Roberge

Nectar has put together the only scalable technology-enhanced beekeeping 
platform capable of keeping track with the realities of migratory beekeeping in 
North-America, and is now the leading platform in the sector with over 100,000 
hives connected. 

The company takes a different approach with the industry from other 
technology suppliers, choosing to enable and empower beekeepers instead of 
looking to replace them.

BeeTrack, as it is today, is collecting data on an unprecedented scale on how 
specific agriculture landscapes are affecting pollinators’ health. Nectar believes 
that this data can be leveraged into improving managed and wild pollinators to 
grow a resilient food supply chain.
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marc@nectar.buzz

Seeking

Target Market

Innovation Overview

Key Company Milestones

Top Takeaways

Representatives

Beekeeping and PollinationTRL 8

TECHNOLOGY READINESS LEVEL SECTORnectar.buzz

Nectar
Give Honey Bees a Voice

linkedin.com/in/
marcandreroberge

(438) 881-1765

CO-FOUNDER & CSO
Evan Henry

evan@nectar.buzz
linkedin.com/in/evan-henry-
25329ab5

mailto:marc%40nectar.buzz?subject=
http://nectar.buzz
http://linkedin.com/in/marcandreroberge/
http://linkedin.com/in/marcandreroberge/
mailto:evan%40nectar.buzz?subject=
http://linkedin.com/in/evan-henry-25329ab5/
http://linkedin.com/in/evan-henry-25329ab5/
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NuWave provides industrial processing solutions including:

1. Vacuum Microwave Dehydration: Incumbent technologies are burdened with 
a tradeoff between speed and product quality. NuWave’s proprietary method 
dehydrates products rapidly and at low temperatures, achieving high throughput 
while maintaining product integrity.

2. Microwave Assisted Organic Synthesis (MAOS): Existing MAOS methods are 
limited to gram-scale applications that prohibit profitable commercialization. 
NuWave’s system brings MAOS to an industrial scale, processing tons of product 
per day. Clients have seen our MAOS system increasing processing throughput 
over 240x while also increasing yield up to 25%.

• Developed, delivered, and deployed machines spanning five distinct platforms, 
with capacity ranging 2-120 kW

• In 2018, revenue from first year of commercialization exceeded total investment 
in platform development

• NWDigital was completed in 2021, upgrading machines for smart 
manufacturing such as real time performance analytics, remote monitoring and 
support and robust cybersecurity

NuWave is looking to expand into the US market. We are therefore seeking customers 
to be early adopters in the US and strategic partners to enable regional growth. 

Ideal customers would agree to industrial scale pilot projects and have the capacity 
and resources to implement validated solutions. 

We are open to various partnership arrangements that enable sales growth. For 
example, partners could be customers that advocate NuWave technology and 
invite prospects to view machines at their facility. These partners could receive 
compensation on hosted prospects that are converted to clients. 

Our target customers are industrial processors of food and other agricultural 
products, operate at a scale of 1-3,000+ tons per year, and require a dehydration or 
organic synthesis solution. Our typical customers describe themselves as looking to:

• Increase the throughput or efficiency of their operations.

• Improve the quality of their products through greater consistency or greater 
retention of product integrity.

• Reduce the carbon footprint from processing.

• Develop new marketable products through innovative means.

• Integrate processing technology into their digital infrastructure.

Burnaby, BC

CEO CTO

Greg Stromotich Paul Burgener

Proprietary technology: NuWave owns a comprehensive set of patents, 
spanning geographic scope (throughout Europe, Canada, US, Mexico, Australia, 
New Zealand, parts of South America) and high value application.

Demonstrated ability to rapidly innovate, validate and deliver: We have 
demonstrated the ability to rapidly provide custom equipment for client-
specific industrial operations. This is enabled through our expertise (e.g. food 
scientists, multidisciplinary engineering team, Red Seal fabricators, automation 
specialists) to design and deliver solutions, along with a state-of-the-art 
manufacturing facility to build solutions internally.

Proven traction across various products: We have demonstrated a viability for 
processing products ranging from cheese and other high protein foods, fruits 
and vegetables, to agricultural inputs.
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greg@nuwaveresearch.com

Seeking

Target Market

Innovation Overview

Key Company Milestones

Top Takeaways

Representatives

Industrial Food 
Processing EquipmentTRL 9

TECHNOLOGY READINESS LEVEL SECTORnuwaveresearch.com

NuWave Research
Increasing the Quality, Yield and Efficiency of Processing Through 

Industrial Vacuum Microwave Technology

linkedin.com/in/greg-
stromotich-3b31aa26

mailto:greg%40nuwaveresearch.com?subject=
http://nuwaveresearch.com
http://linkedin.com/in/greg-stromotich-3b31aa26/
http://linkedin.com/in/greg-stromotich-3b31aa26/
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More than 80% of ground beef is being graded visually by humans that have a margin 
of error between 10-15%. This contributes to the $85bn worth of meat loss every 
year prior to arriving at supermarkets.

Our go-to market solution helps meat plants to measure and grade all the production 
of trimmings in just one-click. Our solution, using off the shelf-cameras, or even 
your phone, provides a grading accuracy of up to 98% in real-time. It captures data, 
providing historical insight, visibility and traceability for meat processors. With UBI, 
the industry is able to increase revenues by guaranteeing a consistent product and 
drive production costs down by eliminating the need to over buffer.

We just pivoted our B2C meat inspections to our new B2B meat platform achieving 
the following:

• Pilots in six major meat plants in Uruguay

• Calibrated the meat grading algorithm with an accuracy of up to 98%

• Guaranteeing meat grading %, helping meat plants to deliver consistent products

Building a knowledge base meat platform is complex and can only be developed by 
meat experts. 

We are seeking a seed round investment of $600K, ideally from strategic partners to 
keep expanding our software throughout the Americas.

The funds will also be applied to keep training and developing our exclusive AI/ML 
algorithm into all meats.

This is just the tip of the iceberg - our big vision is to expand into and supply solutions 
to the entire world of meat - a $1.5T market.

Our go-to-market is in the $59B ground-beef market because the price is dramatically 
affected by the quality of grading. 

UBI offers a licensed software service. The slaughterhouse pays for licenses on a 
monthly or yearly basis to analyze the meat produced at their facility. The data is 
displayed on a web dashboard which the supplier and buyer have access to in real-time.

We also offer data storage solutions and learning software tools for education and the 
building of best practices through data collection and analysis.

By creating an affordable and accurate way to grade meat we can help meat sellers 
save money on meat claims and increase their level of product consistency.

Montreal, QC

CEO
Sebastian Victorica

We are a team of meat experts with more than 50 years of combined 
experience in the meat industry.

Our IT team has vast experience developing and scaling applications and has 
built AI/ML algorithms to train Mars rover train prediction algorithm.

We have successfully developed an easy-to-use solution algorithm to grade 
ground beef and we’re in phase 3 training the algorithm for the marbling of 
meats. 

After that, we have a big vision to transform and revolutionize the meat industry 
by targeting all other meats for grading by our software.
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Meat ManufacturingTRL 9

TECHNOLOGY READINESS LEVEL SECTORubimeat.com

UBI Meat Experts
Building a Meat-Grading and Monitoring Platform that Leverages 

AI/ML Allowing Meat Processors to Measure and Document Quality 
Assurance in Real-Time

linkedin.com/in/
sebastianvictorica

(514) 803-4090 (514) 581-1458

CTO
Kyle Pilot

kyle@ubimeat.com

linkedin.com/in/kylepilot
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http://linkedin.com/in/sebastianvictorica/
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Wyvern provides the agricultural industry with affordable high-resolution 
hyperspectral satellite imagery. Agricultural firms have clearly articulated a need 
for Wyvern’s imagery since current satellite and aerial (drone and airplane) imagery 
providers cannot fulfill their needs. Our satellite imagery enables agricultural firms 
to gather valuable insights into crop health, productivity, and sustainability. We can 
provide high-resolution imagery for less because of our patent-pending deployable 
telescope, which reduces our satellite cost by over 99% compared to the competition.

• We have secured advanced purchase orders on our satellite imaging for next year 
and we are now filling orders through to 2023

• We have secured our 2022 launch dates and we are exploring additional  
satellite assets

• We are generating revenue with existing external contracts

We are currently seeking business partners. We aim to support and invest into the 
end-use applications of satellite imagery in agriculture. When possible, we would like 
to partner with customers and end-users for field pilots to demonstrate the benefit 
of hyperspectral imagery. We are looking for specific applications in crop stress 
monitoring, nutrient monitoring, soil carbon evaluation and disease detection.

Our customers use satellite imagery to evaluate and plan agricultural operations. 
These are typically precision agriculture companies, agronomists, farm management 
information system providers, agricultural chemical and seed companies, and 
analytics companies. Insurance and commodity trading firms may also procure 
satellite information to make decisions. We are on-track to fill our satellite imaging 
capacity by our launch date in April 2022. Our go-to-market strategy is to sell on a 
per-acre basis to these customers, with several regional areas of interest that we are 
focusing our partnership development efforts on.

Edmonton, AB

CHIEF GROWTH OFFICER PRODUCT MANAGER
Meghan Dear Ian Splinter

We have proven market traction with significant imaging contracts and a 
strong pipeline of future revenue, along with a growing list of cross-sectoral 
partnerships.

Hyperspectral imaging is a critical need in emerging applications in agriculture 
technology, as well as across other sectors including sustainability, energy, 
mining, forestry, and defense. We are first-to-the-market in providing a scalable 
source of commercially available hyperspectral imaging.

We have a high performing and growing team, including the former CTO of 
Airbus, and an executive team who has launched and managed satellites and 
satellite companies, and in-house agriculture technology expertise. 
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Intelligence from Space, Anywhere
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